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When and How to Watch

This ground-breaking special airs on KAET AZPBS on March 6 at 10:30 MST, but this event is “special”
in more ways than one.

An online pre-cast is being made available that can be viewed on Facebook. Visit
http://conversci.com/LonSafko to watch.

The online pre-cast airs at 10:00 EST, 8:00 MST.

Title: Social Media and You: Communicating in a Digital World
When: March 6, 2014
Social Media Presentation: On Facebook 10:00 EST

On-air Presentation in Arizona: 10:30 MST, 12:30am EST (March 7)

Please watch and Donate.
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About Lon Safko

ﬁ LonSafko.com Lon Safko

* Spent most of my career as an entrepreneur, innovator, president and CEO.

* An innovator for more three decades founding 14 start-up companies.

* Invented the “First Computer To Save A Human Life".

* 18 Inventions & 30,000 personal records in the Smithsonian Institution, Washington, D.C.

* Invented the first voice recognition and the first home automation for the disabled.

* Invented the first three-dimensional virtual environment.

* Invented the first integrated computer system for the physically disabled.

* Invented the archetype for Apple Newton and Microsoft's Bob operating systems.

* Invented “Tool-Tips”, and first software user’s guides.

* Has 14 Inventions in the Computer History Museum, Mountainview, CA

* Awarded 3 patents on three-dimensional Internet advertising and “Virtual-Electronic-Retailing”
* Awarded 125 software copyrights, trademarks, a dozen signature marks.

* Recipient of The Westinghouse Entrepreneur of the Year Award.

* Recipient of The the Arizona Software Association’'s Entrepreneur of the Year Award.

¢ Recipient of The the Arizona Innovation Network’s Innovator of the Year Award.

* Recipient of The Public Relations Society of America’s "Mark of Excellence” Award.

* Recipient of The A.A.P.A.’s Award of Excellence for the Western Hemisphere.

* Twice nominated Entrepreneur of the Year by Ernst & Young / Inc. Magazine.

* Recognized by the Department of Veteran's Affairs and the Phoenix Mayor's Council.

* Featured in Entrepreneur Magazine, Inc. Magazine, PC Novice, Popular Science, & New York Times.
* Nine time published author and author of the Best Selling “The Social Media Bible”.

* Now in its Third Edition and hit#1 on Amazon in both their Marketing & Business categories.
* Appointed USA Today CEO Advisory Board, the first SCORE Ambassador.

* “Professional Blogger” for Fast Company.

* Author of The Fusion Marketing Bible, hit #3 on Amazon & Patent Pending!
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Why Social Media is Important

As we all know, social media changed the way we do pretty much everything; the way we
communicate with our family, the way we communicate with our colleagues, the way we do
business, the way we sell, the way we market. We're going to touch pretty much on all of that
tonight. We're going to talk about social media from the perspective-- maybe you're a grandmother
and you want to stay in closer touch with your kids or your grandkids. Or maybe you're out of work
and you'd like to find a job and you want to get your resume out there and connect with people.
You're going to have to do it, communicating digitally. Or maybe you have a small business that
you'd like to grow. Maybe you work for a Fortune 500 company and your responsibility is either
sales, public relations or marketing. So, as you can see, pretty much - even if you're a non-profit or
government entity- you still have to understand what social media is and how to use it.
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Defining Social Media

Lonsa 0.com - g =
. i Definition

If you can’t define Social Media, you're not alone.

Couldn’t Define
M Impact Lives

Who here is willing to stand up in front of millions of people and define social media for me? Yeah,
that's what | thought. We did a recent survey and we found a 66 .4% of the people said that they
knew what social media was, but they weren't comfortable in defining what it is, because it's like the
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story of the two blind men, one's got the trunk and one's got the tail, and they're all trying to define
what this elephant is in the middle, and that's what social media is, it's a huge thing. What we also
realized is that 99.1% of the people that we surveyed, they admitted that social media has affected
their life; it has changed their lives. So, you probably should be able to define what social media is.

Now, social media- here it comes, maybe you want to write this down, because this is like earth
shattering. Social media is the media that we use to be social. Yeah, and | know that sounds like a
_ wise guy answer, but if you think about it just for a second,
really, that's what we're talking about. It's the media that we
SOCIAL MEDIA IS THE MEDIA THAT WE
USE TO BE SOCIAL. YEAH, AND | KNOW

THAT SOUNDS LIKE A WISE GUY
ANSWER.

use to be social. We use smartphones, we use Facebook, we
use Twitter, we use all these different media just to connect
with other people. To share ideas, to share our feelings, to
share our photographs, moments in time, moments in our
lives and to benefit by connecting with other people. So really social media is the technology that we
use to be social.

From a marketing perspective, traditional media is what we all grew up with and that always was
analog. Analog meaning no numbers involved. When you called somebody, it was your voice that
rattled the little speaker and then those impulses went over the wire, but now everything's
converted to ones and zeroes. Our newspaper has gone from newspaper to digital.

Our music- anybody remember 45 RPMs? | had a ton of them, man. | loved those! Now they're all
MP3s, they're all digital. So, even though you didn't realize it, every single thing that we did as
children now, we're now doing digitally- was analog and we're doing it digitally. In marketing,
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traditional marketing has always been push. They call it push marketing, pushing a message out,
information going one way. Because when somebody took an ad out in the newspaper, nobody
expected to listen to the newspaper for comments coming back from the customers. It just didn't
make any sense. So it's always been a monologue. We would push it out, see if it worked, if it didn't
we would change it up and try it again. That changed when social media and digital marketing came
on the scene.
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Cg LonSatocom Some Social Media Players

Social Marketing Management URL Shorteners, Stream Platforms — _Twitter Apps.
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Digital Marketing is Different from Social Media

Now, digital marketing's a little bit different. Digital doesn't imply communication at all. Digital
marketing is things like SEO, search engine optimization. How do you get your web page recognized
if you have a business? Doesn't apply two-way communication or one-way communication. But it's
digital and it's still part of marketing.

Ca L-Sarocom SEO Implications Of Blogging

GOL)gle

Search Engine Ranking

Google Blogs Alert for: “lon safko” - 30 Minutes...
Social Media: Subway verses Quizno’s

Google - - -
( social media subway quizno's Search
Search Engine Results Page GO ‘nge = s Seach

(SERP’s)

“ql-liZno” 1 1360;000 Quiznos Subway Here's a termific and fresh example of the power of “User Generated
“Su bway” 42,300,000 (Content” video on YouTube and iFilm. Like a lot of Social Media Marketing ...

www.lonsafko.com/2008/02/02/social-media-subway-verses-quizno's/ - 47k -
“social media” = 3,390,000,000 bonlm A

* “quizno subway social media”

* | Am Position #1, #2 & #4... WordPress
From December 03, 2007! * Number Of Blogs: 181 Million

* Number Of Pages: 2.5 Billion
0N
=}
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RSS, really simple syndication, for the people to have the ability to automatically sign up for your
email blasts, and they just get notified- or your blog- notified automatically. So, those are tools that
we still have to use. We have to optimize our pages, and we have to do all this digital stuff. But

there's no communication.

Social Media and You: Communicating in a Digital World
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The Social Media Landscape

Q LonSatko.com S H
ocial Networks
Facebook Statistics facebook

*Facebook hit 1,190,000,000 members! &g myspace.com

*50% of their active users log on to Facebook in any given day -
More than 35 million users update their status each day Linkedm.
*More than 60 million status updates posted each day
*More than 3 billion photos uploaded to the site each month Mruhe]
*More than 5 billion pieces of content (web links, news stories, blog posts, notes,
photo albums, etc.) shared each week
*More than 3.5 million events created each month * *x
*More than 3 million active Pages on Facebook oot
*More than 1.5 million local businesses have active Pages on Facebook
*More than 20 million people become fans of Pages each day
*If Facebook were a country
= 1. China, 2. India, 3. Facebook, 4. USA, 5. Indonesia, ahead of Japan & Russia

MySpace

* Users: 36 million

= Demographics: 18-55+ = 88.1%, 35 to 54 = 32%.
= Average Age: 26

LinkedIn
= Users: 259 million members from over 200 countries
= 540,000 members
* A New Member Joins Approximately every second
= All Fortune 500 Companies Are In Linkedin
» Average Household Income: $110,000 YouTube
* Demographics: 57% Male / 43% Female, Age 25-54 = 68% * Second Largest Search Engine On Earth

* 38% of all visits are from mobile + Views Each Day: 3 Billion Hours
* 72 Hours of Video Uploaded Each Minute

Copyright © - Lon Safko
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LGB LonSatocom Micro-Blogging

Micro-blogging: Twitter
* Text Message Instant Updates To Your Followers

ﬁ Lon Safko
B o

4,627 5,564 5,008
Susan Gilbert

Gain more followers | gave @Dawn_Abraham +K about Business on @k

peopleon Twitter. Preview It first below,

Promote your account and get discavered by more =Y
k | John Sparks

Anyone else have a Facebook page you want us to

Ehe New JJork Times

Be It Twittering or Blogging,
It’s All About Marketing

#D9 a2

o i g . Sosmiiaaoon x| ¥ Gary Vaynerchuk (V) - Wine Library offered free shipping

and promoted it three ways;

+ Direct marketing mailing at a cost of $15,000
* Brought in 200 new customers;

» A billboard ad which cost $7,500

* Brought in 300 new customers; and

~FBE FR

* He tweeted the promotion on Twitter

* Brought 1,800 new customers!

* Twitter has more than 500 million members... Yammer is the leading real-time communication platform for
* With more than 232 Active Users companies, groups and organizations for improving workplace
SION . communication and collaboration.

u
flmnsmﬁ
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Photo Sharing

: : Pinterest
|n5tagram ] ( = = *70 million users

*150 million users

Copyright ® - Lon Safke
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*87 million users
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LGB LonSanocom Virtual Worlds

Second Life

Lon’s Retreat &
3D Internet Advertising Store

: i' T
Lon Sands, CNN Reporter

= 16,785,531 registered residents, who spent more than $700 million USD on virtual goods and services, and participated in
more than 397,000,000 hours in world.

http://slurl.com/secondlife/Pinastri/215/8/21

Copyright © - Lon Safko
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LUnSa 0.com -
-~ P Gaming

MMORPG: Massively Multiplayer Online Role-Playing Game

World Of Warcraft
= 17,000,000 Subscribers

Halo3
* 16,500,000 Subscribers
+ Players Online: 68,064

Copyright ® - Lon Safko
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Q LonSafko.com Blogging

A\ rriof
One of the most prominent bloggers is J. W. Marriott Jr., chairman and
chief executive of Marriott International, who began a blog,
“Marriott on the Move”, several years ago.

It includes four or five posts a month and podcasts.

“I love it. | read an awful lot of responses we're getting,” he said. “It gives us a chance to communicate with the world and a

chance for people to communicate back.”

Mr. Marriott's blog has already attracted more than 600,000 visitors; as a result of this success, Marriott has added the blog

to some of its foreign web sites and has now has a second blog, by its corporate chef.

* As CEO Bill Marriott doesn’t use a computer, he dictates his blog and has it transcribed.
SioN
Bk

5 |
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gB  LonSamocom Bog & Web Pages

Blog Site - Indexes In Minutes Instead Of Days! - 181 Million Blogs!

% Lon Safko Author, Speaker, Strategist, Fuiu'ﬁ"ﬁl

SCBS@®N@EThe New ok Tmes TxaC, FomBUSINESS B CFO &

Erter e el boiom 894 11 5600 you & 003 5merd tt wl

) ®
Y el ey ey

LonSafkocom  Fusion Marketing Bible  Social Media Bible Speaking

TRAINING vs CONSULTING
Mmmmmwmww‘ﬁwamanalshamnsuash
he eas for ife. between
Naas ni-q- wmlwnnudww«m marketing
consultant or | can teach ynu your entire staff all of the secrels | have
leamed and you can take back controll lraapeebymnsmmswage'mswmmm
oul every manth. w-ﬁmmammlmnwmm for e

Click here to learn more about Lon’s custom on-site training packages!

Log In'With Password

NEWS ROLL

Lon’s PBS Television Special Gets A Green Light!
® PBS ¢

Comments = Excerpts = Links - Search - Subscribe + Quotes = Header - Header - Blog + Bookmarks
* Flickr = RSS * Hot Images * Navigation « Twitter « Widgets « Photos « Hot Titles « Social
Connections « Forms

Copyright © - Lon Safko
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Q LonSafko.com

* All Social Media Leads Back To Email...

* Actual ROl Tracking W

* Tracking Reports LU.U BJL!U, Author, Speaker, Strategist, Futurist u.s. Averages
= SPAM e New Hork & 23CT

* Bounces Moiling information, including how to remove yourself, is located ot the end of this message.

e Hard Hello, * 91% of people between 18 and 64

If you're like everyone else... you're probably wondering why you aren't seeing an R.O.I. (Return On Investment) on your marks! use email.

Email - The Original Social Media

- Soﬂ “R.O.L R.1.P" A Six Part Article
* Opens Tolslsa s part artcly | wrote or s ige magesing and | namnind you to s the insle coep on whiyour .0 Imewniting * 225 million people in the U.S. use
- Forwards If you have any guestions about digital marketing, ask the expert! I'm here to help you! ema.”.
* Conversions
* Call To Action
= Sense Of Urgency
* 17% National Average &) * Repeat customer spend 67% more
* 35% My High M rusion (Harvard Business Review)

SR

* The ROI on email is $44.04 for
every $1 spent.

* Integrated

* Subject Line

* The 1.54 Second Rule©
* The 5 second Rule®

* Segmenting

- II:aly-l"‘alltlngi . I Get Up To 35%
2 sychologica (o] uttons C H
onversion Rate!

SioN
EPREEIING

» After 10 purchases, a customer has
already referred up to 7 people (Bain
and Company).

Copyright ® - Lon Safke
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Social Media-From Monolog to Dialogue

And now the most important thing, and why you're here, is social media. And that's where we
moved from a monologue- a one way conversation- to a dialogue. And that really freaked out a lot of
people in marketing, because they weren't used to listening to their customers and now the
customers actually have a stronger voice than we have as a corporation.

We no longer control our corporate messages. Our customers control our corporate messages.
Because, in the old days, there really was a report that said that a happy customer will tell between
five and seven people about a good experience and an unhappy customer will tell between nine and
fifteen people about their bad experience. That's absolutely not true. Nowadays, they'll not going to
tell 15 people, they'll going to tell 15,000 people or a 150,000 people. So we had better listen to
what our customers are saying about us and we'll going to talk about that too in one of the segments
- Cyber Surveillance.

Social Media and You: Communicating in a Digital World
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Privacy and the Internet

As I've said earlier, I've been on the internet since 1994 and | have 181,000 web pages that refer to
me. | know, that's insane. You won't find my wife's name. No, you won't. You won't find my kids
names, you won't find my dogs names - or even if | have dogs - you won't find my cell phone and you

won't find my home address. You know why? Because it's the internet! It's the World Wide Web. It's
public.

Social Media and You: Communicating in a Digital World
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Q LonSafko.com Cyber-survei"ance

(Reputation Management)

Google Alerts GoO [e
¢ Instant Alerts On Any Text Found Anywhere On The Internet! 8

GOL JS[E Google Alerts (BETA)

Alerts

[ Create a E\M!ﬂ;lihiuﬂ
Welcome to Google Alerts ner i you il .
Google Alerts Fthe latest = 1 . %
(web, news, elc.) based on your choice of query or lopic. Ia 6
o ' ‘

Same handy uses of Googls Alerts include: "

" wromail:  [Consan =

o keey

"
1

ing news story

! on & compettor or industry
st 0n & calaDrity O event

n yaur favorite sparts teams

Create an alert with the form on the right

You can also sign in te manage
2007 Google - Google Home - Google Alerts Heip - Terms of Uise - Privacy Paiicy.

Hootsuite

* On your desktop, laptop, tablet, or smartphone!

* Instant Twitter Alerts On Any Tweets Found
Anywhere In The World!

* It’s like a instant Internet clipping service for free!

Copyright @ - Lon Safko

Never put anything on the internet that you wouldn't put on a piece of paper and hand out to
strangers on a downtown street corner. It's just that simple. You want to protect your identity - don't
put anything out that you wouldn't give to a stranger. You don't have to fill out your date of birth if

you don't want to on Facebook. You don't have to. So simply don't do it.

| want you to consider this, if you have any concerns whatsoever about online privacy, go back and

Social Media and You: Communicating in a Digital World
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look at your profiles and start pulling out information that just isn't relevant. | put my month and day
but | don't put my year. It's nobody's business. It's just nobody's business because it is public. But too
often, we forget that and we think that because we're only connecting with friends and family-
people that we trust- that's not the case. We've seen that several times with Facebook where the
information got out without their control, without us even knowing about it. Don't put it out there
and you never have to worry about privacy. Really what we are talking about is common sense more

than anything.

Social Media and You: Communicating in a Digital World
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Using Credit Cards

Now, also, a lot of people, believe it or not, are still scared about using credit cards online. Don't
worry about that either. The Fair Credit Billing Act says that if your credit card is stolen online and
they go insane; they buy a new house, they buy a Mercedes Benz, and they buy a Lear. First of all, |
want you call me - | want to know how you got that credit limit. But the second thing is, you're not

liable for any more than 50 bucks.

LonSafko.com - &
i On-Line Privacy

Under the Fair Credit Billing Act, your maximum liability for unauthorized use of your credit card

is...

If you notify your bank before it's used, then your maximum liability

= $0

Copyright © - Lon Safko
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The bank eats it. So don't be afraid of putting your credit card out there. Now, don't be crazy with it.
And by the way, if you report it to the bank before that credit card gets abused, you're liable for
nothing, no matter what they do with that credit card. Don't abuse that but don't be afraid.

Social Media and You: Communicating in a Digital World
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Mobile Marketing

Okay, now | also promised that | was going to talk about mobile marketing. Fastest-growing single
segment of marketing on earth, throughout the earth and everybody is getting on the bandwagon.

ﬁ LonSafko.com

Mobile Marketing
Today

! B Social
; Sports
inances
- Games
Videos

* 60% Of Americans Own A Smartphone
* 79% Of Americans Ages 18 to 44 One One

Copyright © - Lon Safko
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Now if you look at that bar chart, that's how we're using it right now. Pretty much all of us have
smart phones. We're getting close to it-- actually the numbers are 60% of all Americans have smart
phones and almost 80% of people between the ages of 18 and 44. That's 80% 18 to 44 years old,
that's your demographic. That's who is going to hire you, that's who is going to buy your product--
they got smart phones. And this is how we're using them, for email, for news, for directions, because
you know men will never stop, so we get our phones. Music, video, games, that's how we're using it
now. But that's not how we're going to use it here in the near future. You're going to see the biggest

breakthrough in technology.

Social Media and You: Communicating in a Digital World
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QR Codes

We're all familiar with this? Does everybody know this? They recognize it as a QR Barcode. | love QR
Barcodes because it's the first time in history that we have the opportunity to actually connect
something printed with the internet - with something digital.

Q LonSafko.com Mobile Marketing

QR Barcodes
Go To My Web P:

It changes us from traditional printed hard copy and pushes us into this digital communication that
we've been talking about. Because, by simply pointing your smartphone at that QR Barcode, you can
connect to anything; a video, a jpeg, a website, anything that's on the internet, you can sign up for an

Social Media and You: Communicating in a Digital World
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e-mail list, and you've all seen them.

| love them in the magazines. Because if I'm really enjoying the article and there's one of those QR
Barcodes, I'll grab my cellphone because | know that there's either more article, there's a white
paper, there's a video that | can watch, there's more content that's associated with it that's just isn't
simply in there.

L Mobile Marketing
QR Barcodes Example

FUSION
Marketing

bit.ly/1blrQmN

Copyright © - Lon Safko
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Conclusion

My intention was just to expose you to the broad - the very broad - landscape of social media, and
how much fun it can be, and how useful it can be, and how it could really be used in every day in
your life communicating with family, with colleagues.

| just connected with a friend of mine from high school. | swear, | had not seen this guy in 41 years
and we had lunch in LA the other day. It almost makes me go to tears, | never thought I'd see him
again. Can you imagine? It's because of digital communication, it's because of social networking.

So | want you to feel the same passion that | feel about it. And the way you do it is, is just do it, don't
be afraid of it. It's not that bad, it's not that hard, it's actually fun. When you start to see how it pays
back, and the enjoyment and the profit that you could make by using it, you will just want to kind of
use it more and more.

Social Media and You: Communicating in a Digital World
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Phyllis Khare
Co-author of the bestselling book "Facebook Marketing All-In-One for Dummies"

e Author of Social Media Marketing for Dummies -- eLearning Kit

e Co-Author of Facebook Marketing All-In-One for Dummies 1st and 2nd Editions

e Co-Founder of Social Media Manager School

e Senior Content Expert, Social Media Strategy Path for MyPath101

e In-demand Social Media Marketing consultant to New York Times Bestselling authors,
international product companies, and many other online businesses

Andrea Vahl
Co-author of the bestselling book "Facebook Marketing All-In-One for Dummies"

e Co-author of Facebook Marketing All-in-One for Dummies

e Community Manager of Social Media Examiner for over 2 years, one of the most influential
social media news sites

e Co-founder of Social Media Manager School
e International speaker on Facebook and social media marketing
e Uses improv comedy background to blog as Grandma Mary - Social Media Edutainer

Social Media and You: Communicating in a Digital World

©2014 Lon Safko



SOCIAL MEDIA & YOU

Communicating In A World

Gary Thuerk
The Father of SPAM

Listed As “40 People Who Changed The Internet”

30+ years in the computer industry

Marketing & Business Development Manager For Multiple Corporations
May 3, 1978, He Sent The First Email Spam Over The APRAnet-Internet
Listed in the Guinness World Records Book

Pat Sullivan
Inventor of ACT - The Very First CRM Software

Two Time National Entrepreneur of the Year
Two Successful Companies - ACT! & SalesLogix

One of the "80 Most Influential People in Sales and Marketing History", among Henry Ford,

Walt Disney, Jack Welch and Bill Gates
Back For A Third Repeat With Contatta
Contatta Collaborative Email About To Change The Way We Work
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Martin Zwilling
Author/Entrepreneur, Twitter Expert with 700,000+ Followers

e Passionate About Helping Entrepreneurs & Startups

e Says Social Media Is The Key Ingredient To Reach His Audience

e Writes For Forbes, Business Insider, Huffington Post, Entrepreneur & Inc. Magazines
e |s A Twice Published Author

Brian Massey

Conversion Scientist

e Founder Of Conversion Sciences, Sales Optimization Company

e Author of An Amazon Best Seller "Your Customer Creation Equation"
e International Speaker And Writer

e 15 Years Of Online Marketing Experience

e Lab Coat Fashion Model
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